2026 URGENT CARE MARKETING ANATOMY: BENCHMARKS FOR SURVIVAL & GROWTH

01. TRAFFIC & DEVICE

DOMIN

Mobile usage has grown
2.5% year-over-year, while
desktop and tablet shares
continue to decline to
22.1% and 3.7%

respectively.
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ORGANIC SEARCH LEADS

High-intent queries like “urgent
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02. THE INTAKE ENGINE:
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PAID SEARCH GLOBAL
(U.S. MARKET) AVERAGE
U.S. clinics are 4.5% more reliant on Paid Search

than the global average due to intense
competition between major regional chains.

SEARCH & AD PERFORMANCE

| CONVERSION RATE: 8.1%

$5.85

AVERAGE GOOGLE ADS CPC

Despite rising costs, Google
Search maintains a strong
6.4% LTR and the highest
conversion rate at 9.1%.

$48.50

SEARCH CPA BENCHMARK

Acquiring a booked
appointment through search
is significantly more efficient
than Dixalne ads, which

cost $72.10 per acquisition.

INTENT GAP ON SOCIAL MEDIA

0.95% CTR

FACEBOOK ADS

Facebook Ads see a lower 0.85% CTR, suggesting
social media is better for seasonal awarences
(e.g., Nu shots) than immediate walk ins.

03. THE CONVERSION CORE:

FRICTIONLESS BOOKING

6 8% CONVERSION

Top-performing clinics exceed this b
focusing on mobile page speeds under 2
seconds and prominent “Save My Spot”
buttons.

THE “MICRO-CONVERSION” BOUNCE

0/ INDUSTRY

58-4 A) BOUNCE RATE
An industry bounce rate of 55.4% is
considere healthy when paned with

04. THE LONG-TERM PULSE:
RETENTION & ENGAGEMENT

PROBLEM: CHURN

69%

PATIENT CHURN RATE

Two out of three patients
will not retorn within 10
months without active

re eng'agement through

patients
digital partals or emall

reminders and portal

updates.

INDUSTRY AVERAGE

“click-to-call” astions and offtine clinic visits.

SOLUTION: ENGAGEMENT

24.5%

EMAIL OPEN RATE

Urgent care emolls
outperform general medical
averages, showing that

f

with seasonal health

01

LIVE WAIT
TIMES
Ensure live wait times

are prominently
displayed to set

immediate expectations

for patients.

rust and engage

02 03

VISIBLE INSURANCE  EMBEDDED
L0GOS MAPS

Utilize embedded
maps to facilitate
immediate navigation
to the clinic location.

Position insurance
logos so they are visible
without scrolling to
build instant trust.

MULTI-CHANNEL SOCIAL STRATEGY
FACEBOOK: 4x WEEKLY
INSTAGRAM: 3x WEEKLY
TIKTOK: 2x WEEKLY
(EDUCATIONAL VIDEOS)

L Cahook aut 30 o nstaeram, wilh sducatona

TiKTck videos (2s weekly) seemg the most
traction for "ER vs. Urgent Care" content.
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