01. BENCHMARKS

2026 PODIATRY MARKETING BENCHMARKS: A PERFORMANCE GUIDE

Podiatry marketing in 2026 is dominated by mobile-first behavior and high-intent local search.
Becausé patients often search while in pain, the industry sees higher conversion and engagement
rates compared to general healthcare, particularly in mobile and email channels.
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THE MOBILE-FIRST PATIENT JOURNEY
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Most patients search for
immediate pain relief via
smartphones rather than
desktop computers.
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of global traffic for podiatry
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HIGH-IMPACT CONVERSION & RETENTION

CALL-ONLY AD
CONVERSION

Removing friction by allowing
direct cal in% is the most
effective PPC strategy.

EMAIL OPEN
RATE

Trust-based relationships lead
to engagement nearly double
the broader healthcare average.
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ESSENTIAL 2026 FINANCIAL BENCHMARKS
ANNUAL PERFORMANCE
PATIENT METRIC CATEGORY BENCHMARK
RETENTION Website Conversion Rate 4.8%
Chronic care and orthotic
renewals provide the highest Google Ads Conversion Rate 7.4%
long-term ROI for practices.

Average Search CPA $55.00

transactional intent, patients
want to book or call quickly. |
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