2026 DIGITAL ECOSYSTEM:
CAMPGROUNDS & RV PARKS MARKETING BENCHMARKS oiise.

01. DISCOVERY & TRAFFIC
(THE GATEWAY)

Organic search is the single largest acquisition channel,
significantly outperforming direct traffic (22%) and paid
search (14%), +52 Net Promoter Score

Campground brands enjoy a high loyalty rate compared to
the broader travel sector's 25-30% average.

38% customer retention rate

02. PAID ACQUISITION & PPC
(THE ENGINE)

The average cost to acquire a booking across all paid channels,
with Google Ads averaging $38.50 and Facebook at $29.10.

Search ads maintain a strong 515% CTR with an average CPC of
$1.65. Search network CTR vastly outperforms display network
CTR (0.48%), better for long-term awareness.

03. CONVERSION & ENGAGEMENT ———

(THE CORE)

While the industry baseline is 2.8%, top-performing parks

achieve conversion rates of 5:1%.

High-performing sites guide users quickly through a homepage,
amenities gailery, and visual site map to the booking engine. Mobile
bounce rates average 52%, often caused by slow load times.

04. SOCIAL MEDIA & EMAIL
(THE FOUNDATION)

Exceptional engagement driven by transactional needs and
high enthusiast interest; welcome emails see 68.2% opens.

TikTok is a powerhouse for short-form video discovery.
45% of guests book their next stay within 30 days of departure.

48%

ORGANIC SEARCH
DOMINANCE

MOBILE DISCOVERY ‘ DESKTOP BOOKING
64.5% - 4.2%
VISITS \ CONVERSION

MOBILE CONVERSION 1.8%

58% NEW vs. 42% RETURNING VISITORS

$33.80

BLENDED CPA

$33.80 BLENDED CPA

GOOGLE ADS | FACEBOOK
$38.50cra VS $29.10cra
GOOGLE ADS EFFICIENCY DISPLAY NETWORK CTR

515% ctr, $1.65 crc VS 0.48% aap

0,
2-8 /0 AVERAGE WEBSITE CONVERSION

THE BOUNCE RATE WARNING
52% MmoBILE BOUNCE

39.5%

EMAIL OPEN RATE
TIKTOK ENGAGEMENT

4.20% POWERHOUSE

Instagram 1.45%, Facebook 0.28%

PLATFORM ENGAGEMENT RATE REC. FREQUENCY

TIKTOK 4.20% 2-3 VIDEOS/WEEK
INSTAGRAM 145% 3POSTS/WEEK
FACEBOOK 0.28% 4-5 POSTS/WEEK

THE 30-DAY REBOOKING WINDOW
45% GUESTS BOOK NEXT STAY WITHIN 30 DAYS



