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01. THE TECHNICAL FOUNDATION
(SITE PERFORMANCE)

61.5% Desktop Dominance
While mobile (34.2%) is used for field site o
inspecdony, precurement officers rely on ° o
decktops for high-stakes technical analysis

and final purchasing.

reviewing technical specs and compliance
reports, far exceeding general B2B averages.

54.8% "Technical" Bounce Rate - A moderataly high bounce rate is typical
as users often land on specific specification sheets and leave immediately after
finding the necessary date.

3m 12s Average Engagement
Mining professionals spend significant time 3 m 1 2 s @

o
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02. DISCOVERY & ACQUISITION

46%

Nearly half of all traffic comes from high-intent
Google queries, though the U.S. market reiles more

Organic Search Leads Global Traffic (46%) C
46%

(TRAFFIC & PPC) “
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03. THE CONVERSION CORE
(EMAIL & RETENTION)

heavily on paid search (14%).

$4.85 Google Search CPC

High acquisition costs are offset by extreme 4 8 5
Customer Lifctimp Value, where a single lond °
can rep! millions in

i

$115.00 Average Search CPA

due to the high value of industrial
contracts.

Marketers in this sector accept premium t ; '&9
acquisition costs for qualified leads 1 1 5'00 o——t ’>

88%

N

88% 22.8% 2.4%
Customer Email Website
Retention Rate Open Rate Conversion
The mining industry o/ | Technical updates o/ | Rate
is built on long-term 22'8 A’ and regulatory 2'4 A Success is
contractsand news drive high “Request for Quote”
estal_ahshe_d supplier engagement, submissions and
reIa\lonshlps, . outperforming deme bookings
making retention a general 828 rather than instant
primary growth benchmarks. e-commerce
driver. purchases.
————
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QUICK REFERENCE BENCHMARKS

Metric Category Benchmark Industry Average
Traffic Organic Search (Global) 46%

PPC Search CTR 2.63%

Retention Repeat Purchase Rate 65%

Conversion Top 10% Landing Page 5.8%

Email Hard Bounce Rate <0.6%




