01. BENCHMARKS

Inside the 2026 Grocery Marketing Ecosystem: Industry Benchmarks
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——e Mobile Traffic Dominance
Grocery shoppers build carts on the go, making
mobile optimization the highest priority for 2026.

The Digital Storefront '—|_‘72 4%
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The High-Intent Session
Users average 6.8 pages per session with a duration of

Q/ Direct Traffic Share
° o Brand loyalty drives nearly half of all visits,
L] as shoppers return to their preferred store

URLs or bookmarks.

Bounce Rate Disparity
Desktop bounce rates (34.8%) are significantly

4 minutes and 45 seconds, indicating purposeful,
mission-driven shopping.

lower than mobile (46.2%), highlighting
friction in the mobile checkout experience.

The Conversion Engine U.S. Conversion Rate o—‘

Necessity-driven shopping yields higher conversion rates

than general retail; top performers reach 6.5% or higher.

Traffic Source Breakdown (U.S. Market) o

Average Google Ads CPC
i Paid search delivers a A18% CTR, capturing
® high-intent local searches like “grocery

delivery near me.”

Direct ® 441%
Organic Search —1+—@ 24.0%
Paid Search /——1+——@ 14.8%
SoclalMedia ——@ 85%

Display Ads [——@ 4.2%
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$32.10 Google Search CPA
\ Email Open Rates
T Weekly flyers and personalized “reorder

favorites™ content keep subscribers highly
engaged with a low 0.20% unsubscribe rate.

The Loyalty Loop m— : 42 %

+4.20%

Loyalty Member Retention Repeat Purchase Rate

TikTok Engagement Rate

Best-in-class grocery retaiiers double their Grocery has the highest purchase
retention rates (vs. 34% everage) by frequency in retail, with nealty half of
prioritizing deep loyaity program integration. L customers retuming within a 90-day window. N

Video-based recipe content and “what | hought”
hacks crush b ks compared
to instagram (1.15%) and Facebook (0.18%).




