01. PERFORMANCE BLUEPRINT ‘

Equipment Rentals 2026: The Digital Performance Blueprint

SUMMARY OF PERFORMANCE TARGETS

THE ACQUISITION LAYER (TRAFFIC & LEAD GEN)
ORGANIC SEARCH DOMINANCE MOBILE-FIRST REALITY

46.2% | 58.4%

Nearly half of all global traffic is driven Mobile visits have overtaken desktop
by Organic Search, highlighting the (28.1%), requiring responsive booking
critical importance of Local SEO for engines optimized for high-pressure

“near me" equipment queries. job site environments.
24.5%
. (] THE BOOKING ENGINE
U.S. PAID (CONVERSION & SITE
searcH 18.3% EXPERIENCE)

GLOBAL PAID
SEARCH

3.1%

GLOBAL
CONVERSION
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U.S. vs. Global Paid Search: U.S. companies are more
aggressive on paid acquisition compared to the global
average.

45%

Less than half of quotes
become rentals; responding
within 15 minutes
significantly correlates with
higher close rates.

THE LOYALTY FOUNDATION o
(RETENTION & OUTREACH) 5

72%

CUSTOMER RETENTION

828 onalty is strong, with repeat
customers renting an average of
4.2 times per year.

QUOTE-TO-BOOK RATIO —o

(INDUSTRY BENCHMARK VS. TOP PERFORMERS)

=

o Motric ‘ Industry Benchmark | Tofgl;frfonners
Mobile Traffic Share | 58.4% | 85%+
| Bounce Rate | 46.5% | Below 40%
Website C Rate | 31% 3.8%+
z [ Google Ads Conversion | 39% | 55%
| Search CTB | 415% | 6.5%+
5 8 O/ C i [ 72% 80%+
° (o] Emall Open Rate | 235% 30%+
‘1I_‘0PgE1l_lFORMERS
ARGE
- Instant quote indicators FOCUSED USER JOURNEYS
« Instant quote indicators AVERAGE SESSIONS: 2:46 MINUTES
- Real-time availability ACROSS 3.9 PAGES

INDUSTRY AVERAGE
CONVERSION RATE

(CATEGORY | > (PRODUCT | > ( CHECKOUT |

THE FINANCIAL HUB (PPC & ADVERTISING)

$4.85 $68.50

RETARGETING VIA

FACEBOOK
GOOGLE ADS ($1.65CPC) AVERAGE COST PER
AVERAGE CPC Facebook serves best  ACQUISITION (CPA)
While high, the high as aretargeting and CPA varies by
ticket value of rental ~ brand awareness equipment: heavy
contracts justifies the ~ channelratherthana  machinery can reach
i , especi direct tool $150+, while small tool
for branded keywords.  forrentals. rentals average

$35-645.

HIGH-VALUE SOCIAL CONTENT

2.8%

ENGAGEMENT (LINKEDIN)

Equipment walkthroughs and
safety tips on Linkedin drive
higher interaction than
corporate announcements.

RELEVANT EMAIL MARKETING
(23.5% OPEN RATE)
Transactional and availability-based
emalls outperform general marketing,

ining a low 0.18% ibe rate.




